
Jumpstart Your Sales & Systems 
Bootcamp Call 4 – “Marketing, 

Lead Gen & Sales Systems”



Today We’re Going to Work On Your 
Your “Marketing – Lead Gen - Sales”:

How to deeply connect with and inspire people

Make it so YOU are always the first person they think of when 

it comes to your product or services

Learn my 8 Ways to Improve Your Closing Ratios & Sales 

Presentations

Discuss the Gigantic Marketing Checklist and what is realistic 

for YOU to do on a consistent basis









Hopefully 
Now you 
are Clear 
with Your 

Funnel 
Offerings?









6 Areas to Automate First

1. Follow up marketing – from live or virtual events

2. Social media marketing

3. Funnels for lead generation

4. Affiliate and partner marketing

5. Billing, invoicing, taking payments

6. Customer onboarding



Jumpstart Your Marketing 
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Wow Client Experience

1. Gigantic Marketing Checklist – what will YOU do?

2. Nurture Sequences – for them to get to know you

3. Gifts! – What if sending a gift would keep people around?

4. What needs to get Delegated to make this happen?



So, What Systems Do You 
Need to Add or Enhance?

1. Lead generation

2. Freebie opt in

3. Follow up

4. Client nurturing

5. Sales Call sign up

6. Other?



CALL #4 ASSIGNMENT:
1. Review this, take some notes, and determine what to 

add to your “list” and in what “OOI”.

2. Plot some time on your calendar to make updates to 
your systems, follow up, forms. 

3. Look through your database and all who you are 
connected with and determine if you can reach out to 
connect again and re-engage.

4. Chose which marketing strategies you’ll add/do!
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