
Jumpstart Your Sales & Systems 
Bootcamp Call 2 – “Your 
Offerings & Positioning”



How Is Everything 

Going Since Call #1?
• Confused?

• Clearer on what to do??

• Excited to make changes?

• Curious on a few things?

• Have Questions?



Quick Recap:











Today We’re Going to Work On Your 
Clarity & Confidence with Your 

Offerings & Positioning
:• => Fine tuning and adjusting your business models and 

pricing so that you’re making offers people want is critical 
and sometimes you can’t see the tweaks in the messaging 
or packaging that could make people want it more.

• => Understanding the perception others might have of 
you based on what you look like and are projecting online 
is important as you’re too close to your own stuff



Is it Time 

to 

UPLEVEL 

Your 

Offerings?



Remember What’s the VALUE of the 

Transformation for Your Client? 

(That’s What You’re Selling)



Elevate Your Messaging...

What is the WORDING you’re 

using everywhere?

Does your ideal client know 

what you do, who it’s for and 

why they should care?









What’s in 
Your 

Funnel?



Let’s Look at How You’re 

Positioning Yourself 

1. Branding, Design of Website & Marketing Materials 

2. Photos, Hair, Makeup, Outfits & Authentic Look

3. Social Profiles, Descriptions, Links

4. Reviews, Testimonials – on site, social, Google, other

5. Elevated & Expert Pricing, Offerings, etc.?

6. Your Video “stage” if you’re doing a lot of virtual



1. Direct, to the point, yet descriptive copy for home page
2. Something or multiple things for someone to signup for for free

3. Video of YOU talking to the ideal prospect on your home page and more

4. Fill in forms 

5. Updated photos of you 

6. Good looking graphics and layout
7. Testimonials and proof that your product/service works

8. Your story, how you work, who you are and why you’re doing this 

9. Your full contact info

10.Sales pages, resources, FAQ pages or videos if something needs explaining

11.A speaker page if you want to get booked
12.Your books, products and programs

13.Good grammar, spelling and enough info for the search engines to pick it up

14.SEO in the backend, title tags, and compressed images for faster loading

15.Automation to email system, updates and more

16.A Techy Virtual Assistant to help you manage it all!

16 Website Must Haves



#6, 6 Areas to Review & Revise to 

Convert Visitors Into Customers

1. Branding / Look & Feel

2. Creative Content

3. Layout / Functionality

4. Marketing Copy & Offers

5. Engagement & Personal Touch

6. Conversion / Call to Action



So, Where Do You Need 

to Uplevel? 

Offerings or Positioning 

or a Little of Both?

1. Thoughts?

2. What questions do you have from any of 
this?



CALL #2 ASSIGNMENT:

1. Review this, take some notes, and see where 
you can make changes to your offerings, 
pricing and make it clearer.

2. Plot some time on your calendar to look at 
everything you have and change it. 

3. Go through your webpages and update them 
accordingly. If you need help, reach out.



CALL #2 ASSIGNMENT:

4.  Change up some of your pages or profiles 
then tag me in the group for further review and 
feedback. 

5.  Change up your zoom room or marketing 
materials and ask for feedback, give snapshots, 
photos, etc.

6.  Take the Biz Quiz if you haven’t yet. 
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